Hotel Website

Desktop Case Study

‘ Project1 Competitive Benchmarking

‘ By Richard Styrin



Task

> ldentify 3 hotel websites > Analyse and categorise
and 1 related website their individual
such as an online travel functionalities (such
agent or aggregator as how they handle
locations, dates and
> Review the booking options)

process offered by each
competitor



Objectives

> Learn how best-in-class
websites are solving
problems

> Better understand the
conventions that should
be followed

> Highlight what practices
are working well and can
be applied to the design

> Recognise pain points
that should be avoided



Analysis Categories

@ Home Page

@ Search & Select

@ Finalising Order

Evaluation Legend

@ Positive

This is used when a feature or function
clearly adds a benefit to the site

@ Neutral

This i1s used when it Is unclear whether a
feature has a positive impact on the site

@ Negative

This is used when a feature or function
may well have a negative effect on the site



Websites Reviewed

4

one hundred
shoreditch Hotels.com

MERCURE

HOTELS 7 MRS
BRITANNIA
HOTELS
Mercure Hotels Britannia Hotels Onehundred Shoreditch Hotels.com
mercure.accor.com britanniahotels.com onehundredshoreditch.com ]

2 direct competitors were reviewed A luxury brand hotel An aggregator platform



Home Page

‘ Page Analysis



The search drops down to reveal more options

Home Page

Strong message that includes key words like
‘stay’ and ‘save’.

Slick imagery of happy people that may
appeal to the business customer.

Slideshow button does nothing and only
confuses the user.

Search facility is very tidy and uncluttered. It

expands when clicked to reveal more options.

Main menu is in the expected position but
feels understated and a bit hidden.

Account button is in the expected position.
The icon provides a nondescript indication
that it is a user account based feature.

Secondary title is inviting you discover more

Feedback button is visible but not intrusive.
It could be ignored by many users.

Stay longer and@avewith\Mercure Hotels

preferential code

MERCURE

HOTELS

Feedback

Al
MERCURE

HEOTELS

1
Stay longer andgsavelwithiMercure’Hotels

yA

Q, Destination, hotel name Arrival date ~  Departure date -
Search

1/1

7
Three journey ideas




Home Page

1. Main navigation is clear to the user with
comfortable contrast in colour and styling.

2. Book panelis above the fold and clear
typography and labelling

3. Main message is in the expected position and
is clear but not inviting.

4. Direct access to an existing booking. It's good
to have but is it essential for users at this stage
of their journey?

5. Links on the banner navigation is too muted
and becomes lost. There is no indicator to
which one you are on.

6. Adverts are uninspiring and are repeated in
the main navigation.

7. Bland overall feel to the page.

The sliding banner has alternative imagery

&
BRITANNIA
HOTELS

great price

¢ Amazing Prices in Great Locations
- - .

......

MORE INFORMATION

BRITANNIA
HOTELS

4_

o @ View Booking
& =
B RI TA N N IA STAYCATIONS OUR HOTELS WEEKLY SALE STAY & FLY
HOTELS

p

Where do you want to stay?

Select Location

Select Hotel

3 Arrival date

— 18-10-2022 o
' Our Latest Acquisition |

1

Britannia Inn Glasgow =

Lo =

-IL‘—:‘- " .‘.. o '~ =} i . Room 1

FIND OUT MORE
Adults (15+)

Children Infants (0-2)

1 v 0 v 0

Do you have a code?
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Weekly Sale Staycations

Last Minute Deals Book your UK break today Take a look at our golf offers




Home Page one hundred
I shoreditch

1. Imagery is large but abstract. Image changes
every 2 seconds which is jarring for the user
watch. It is not immediately apparent what is
being offered as there is no booking panel.

one hundred E
shoreditch

2. Button to book a room is simple with a high
contrast but is still secondary to the imagery.

3. Inthe expected place of the booking panel is
an advert to a specific offer. It is not obvious
that the call to action is that offer or to book
any room.

4. Buttons to offers and main navigation have a
high contract and are minimal making it clear
to the customer.

the morning after

After a late night, there's nothing better than late check
out, with a breakfast butty & coffee in bed to nurse
your weary head.

The sliding banner is fast and chaotic

- s one hundred
= GEIND - shoreditch - ST

one hundred
shoreditch

s one hundred
G - shoreditch [ i




Home Page

Immediate access to the booking panel at the
top of the page. It is displayed in a simple font
with great contrast.

With only 2 buttons on the page that are
blue this really draws people’s eye to them
immediately communicating what this site is
about and what the buttons' functionality is.

The use of red as a corporate colour on the
main navigation indicates well that these links
are outside of the hotel booking task we are
trying to perform.

Although the imagery is inviting and
comforting it is lost with the dark shading on
top of it.

Secondary information layer is purely
functional and uninspiring.

|| :: Hotels.com More travel v

Where to?

® English

List your property Support

Hotels.com

Trips

Dates

9 Going to o 1 Nov - 2 Nov

Travellers

“ 2 travellers, 1 room

Find your perfect
somewhere™

At Hotels, we make it our mission to find your

match — your perfect sasiswhere that will make

this holidav the best d

Explore Hotels

Hotels.com makes it easy and rewarding. Always

Reward yourself your way

Stay where you want, when you want, and get
rewarded

Learn about Hotels.com Rewards

Travel with confidence

®

Unlock instant savings

You could get an extra 10% off with Secret
Prices

Sign up, it's free Sign in

Free cancellation

Flexible bookings on most hotels*

Many properties have updated us about their enhanced health and safety measures. So, during your search, you may find details like:

Signi

(
U




Home Page Summary

MERCURE

HOTELS

=? Sleek and professional first
impression.

=? Strong main message containing
key words.

=? Well positioned search facility with a
bold font made it clear for the user.

=? Icons in the main navigation
conveys their functionality well but
their positioning off to the side can
be lost.

=? Sliding banner did not work

%

BRITANNIA
HOTELS

=? The imagery, colour and fonts make
for a bland first impression.

=? The main functionality of the site
conforms to the users conventions.

=? Search facility is very familiar and
user-friendly.

=? Some links and adverts are repeated
throughout the page.

one hundred
shoreditch

=? First impression was confusing as
the images were abstract.

=? Proportion of imagery to
functionality is unbalanced.

=? More than one booking button is
confusing for user.

=? Understated navigation works well
but might be too minimal for some
users.

Hotels.com

=? Familiar but uninspiring first
impression.

=? Great positioning of the booking
facility.

=? Great use of contrasting colour
to highlight buttons and clearly
example functionality.

=? Main image loses impact because of
dark shading.

=? The bland information links gave the
site a straight forward utility feel.



Search & Select

‘ Page Analysis



Search & Select MERCURE

HOTELS

1. The search panel expands when the user — A“ j
clicks on a field to display more search criteria. v _ “

MERCURE

HEOTELS

2. Drop-down menus don’t line up.

3. The calendar is displayed in a clear fashion
and uses the same styling as the rest of the

site.
4. The search button didn't always work for me!

Stay longer and save with'Mercure Hotels

i\ Leicester, UK i Departure date

1 Room(s) .
e — = November 2022 December 2022 -
Room 1

Mo Tu We Th Fr Sa Su Mo Tu We Th Fr Sa Su

2 Adult(s) . 2 Child(ren) .

1 2 3 4 5 6 2 3 4

o
5}
@

L

e
]
a

L

2 16-digit number on your loyalty or membership c2 8 9 10 11 12 13 9 10 11

& preferential code 15 16 17 18 16 17 18

22 23 25 23 24

29 30 30 31




Search & Select

Select a hotel

ACCOR
o LIVE
MENU LIMITLESS

YOURSEARCH | Q Leicestar UK ‘ | 9 10 December 2022 - 11... Il & 1Room- 2 adults | [ Special rates

(® My account & Rewards

&3 GBP v/

Filters

(( ALL- ACCOR LIVE LIMITLESS )

Price range (g
9e By becoming a member of the loyalty programme, you can access the members' rate and

save 10%

Become a member

min, Price max, Price

| 65 1

MERCURE

o o)

Total price (2 adults for 1 room for 1 night), fees and

taxes included !
5 PROPERTIES CLOSE TO YOUR SEARCH ,LT Sort: Distance v

Your special rate

are only valid for 15 minutes.

s 3

Novotel Leicester«"

Member
rate Hotels - 0.0 km from vour sef
T @@@EE 4,5/5 (73 Review!
ORI R
Our brands Rate from(1)

public £122
O mvember £1 10

Fees and taxes included

o

Adagic bis budget bis Mercure

filt
, A L 1]
v 15} U 1
5 L1 £ i 3
_
N
Open rate calendar Choose a room
Novotel

Guest rating

For 1 night | 2 adults

Feedback

ibis Leicester City ***
Hotels - 1.2 km from your search
S@®G 3,5/5 (837 Reviews)

@B
® Tq 87 ’%\ H) Rate from(1)

[ | e || el

Filter

d
°

Search results are displayed with a clear photo gallery of each hotel.

N

Easy access to view the hotels location on a map

W

Icons displaying key amenities of the hotel is helpful, but no key is displayed.

2

A large amount of options to edit your search

4

Selecting a room takes the user to another page which displays the different rates
in an easy to digest fashion

Select a type of room

MERCURE

HOTELS

YOUR SEARCH | Q_ Leicester, UK H £ 10 December 2022 - 11... ” A 1Room-2 adults HSpeciaI rates

L“—..
(] —
, See photos O, . N

Fees and taxes included
For 1 night | 2 adults

Select a rate

Standard Room with 1 Double Bed and 1 Single Sofa Bed

& maximum : 2 adults and 1 child [, 25 m2/269 fi2

This Standard Room features 1 Double Bed and 1 Single Sofa Bed, ensuite with
shower or bath, flexible working space, complimentary Wi-Fi, 55" LCD TV,
hairdryer, iron/board, safe, mini fridge and tea/coffee making facilities.

See the room details

———

I See photos [0
N e | d

CHOOSE YOUR ROOM RATE

(® ADVANCE SAVER RATE

Public £127.44

Member £1 09.30

Fees and taxes included

Pricing conditions

@ Non-refundable
= Online payment

e Become a member for free to save 10 %.

Feedback

) FLEXIBLE RATE

Public £132.00

member £1718.80

Fees and taxes included

(@ Cancel free of charge until Dec 10th 2:00 PM
+/ No prepayment required

9 Become a member for free to save 10 %.

Pricing conditions

Change dates
— AllE:.

YOUR SEARCH I Q Leicester, UK H 4 10 December 2022-11.. ” A 1Room -2 adults ] { Special rates]

Select your dates

Check-in Check-out

DD/MM/YYYY DD/MM/YYYY
10/12/2022 11/12/2022

{ December 2022 >

€3 GBP v/

Your Stay

NOVOTEL LEICESTER

December 10, 2022 ﬁ December 11, 2022

1 night

2 adults

ROOM £109.30
See cart details v

TOTAL (fees and taxes included) £109.30

6.The search criteria gets a bit
lost and it's not obvious you
need to click on it to change
it. The calendar displayed is in
a different style to the original
calendar.



Search & Select

Search panel matches the one on the home
page.

Your point in the check-out process is clearly
indicated.

Unavailable hotels are display without their
image. It doesn’t give a professional look to
the site.

Amenities are display as icons with
information about what they mean.

Price displayed in a red colour. It is clear but
unrefined.

Easy to access map location button.

HOTELS

' H - BRITANNIA

HOTELS

p
L1

Hotel & dates Rooms & rates Enhance your stays

Confirm Booking

7
Where do you want to stay? Britannia HOtEI LeedS I VIERRIR I

Leeds Britannia Hotel Leeds

Leeds

Britannia Hotel Leeds f Parking This hotel is unavailable for
. f= Free CarParking your selected dates
Arrival date “

24 Pet Friendly Hotel
2022-11-12

= Wi-Fi
Nights {1 Bar&Restaurant

2

Room 1
Adults (15+) Children Infants (0-2)

1 b 4 0 0

Do you have a code?

SEARCH AGAIN

from

Conference Venue

Parking

£129

Airport Parking per room per stay

Pool

BOOK NOW

Wedding Venue

ar
* Pet Friendly Hotel
=" WI-Fi

Bar & Restaurant

Leisure Facilities

Hollins Hall Hotel, Golf & Country Club

Leeds




Search & Select

Select a type of purchase

& :
| BRITANNIA |
HOTELS

Britannia Leeds Bradford Airport Hotel ‘ © Hotel Info ‘ 9 Map [ Gallery

ADVANCED SAVER Prepaid Non-refundable NON-CANCELLABLE

Room Only wr £129.00

Current Booking

Britannia Leeds Bradford

Airport Hotel
Arrival Nights

PAY ON STAY Free Cancellation until 2pm day of arrival CANCELLABLE SatizthNov202z 2

Room Only o £149.00
Bed & Breakfast wom £171.00

Dinner, Bed & Breakfast wr £206.00

STAY & FLY Including airport parking CANCELLABLE
Stay & Fly 8 Days Parking o £208.00

1. The room selection page looks a bit repetitive and not pleasing to the eye.
2. Further hotel information is accessible if needed.

3. The mutes colour palette makes the page feel drab.

4. A clear indicator about your selection is present.

BRITANNIA
HOTELS

Select a type of room

& :
| BRITANNIA |
HOTELS

Britannia Leeds Bradford Airport Hotel ‘ © Hotel Info a [ Gallery

Select a Room

ADVANCED SAVER Prepaid Non-refundable NON-CANCELLABLE
Room Only om £129.00

Select a room

Current Bookir I

Britannia Leeds Bradford

Airport Hotel
Arrival Nights
Sat 12th Nov 2022 2

Single Standard Room

.
' Sleeps 1

" Wi-Fi

+ En-suite bathroom £ 1 2 9 - O 0

" TV, telephone and hairdryer o — "
Ll R

v Tea and coffee making facilities i

Double Standard Room .
" Sleaps 2

v Wi-Fi

+ En-suite bathroom £ 1 3 9 - O 0
+ TV, telephone and hairdryer .

y . SELECT ROOM
v Tea and coffee making facilities

Change dates

" BRITANNIA
HOTELS
ke

S8l 5. Editing you booking is easily
done by click one button.

6.1t takes you back to the
previous page. This works
functionally but it isn't intuitive.

‘ ‘ H:”




Search & Select one huqdred
shoreditch

1. The booking facility is a page in itself. It is

presented in an unconventional but simple Onhe hUgfjf?‘d
layout. Helps focus the users on the task in shoreditc
hand.

2. Discount information is shown to add an S

incentive to book direct with them.

3. Nice use of bold labels indicated the four

parameters to be completed. why book direct?

4. Drop-down calendar doesn’t match the ' 100plus gives you ¢ NOVEMBER 2022

* 15% off our best available rate
button. It appears a bit understated. 0 ncluding beakft, MO TU WE TH FR

* 15% off your total bill in our five

31 1 2 3 &4

5. The ability to add promo codes is present. : places to cat and drnk

7 8 9 11

13 15 16

20 21 22 23

27 28 29 30

4 5 6 7




Search & Select one huqdred
shoreditch

Select a type of purchase Select a type of room

Bl 4

OHS Sign In | Join Now

GUESTS DATES OF STAY ACCOMODATION TOTAL ENGLISH (GEP) DATES OF STAY ACCOMODATION TOTAL ENGLISH (GEP)
one hundred 2/0 N one hundr 'd
: ov 12-14 Select £0 : Nov 12-14 Select £0
shorEdItch W W ALL ROOMSED @ shorEdItc 1 ALL ROOMSED
Add More Rooms Add More Rooms
¢l ROOMS = B
Add Code spaces, seating for two, bespoke art work by Jacu

Strauss and a feature tapestry wall. [deal for
avernights.

@ The Morning After View Room Details And Enhancements

Studio Qe . F25 one hyndred
O 100plus with breakfast @ £3 shoreditch

8 = & Exclusive 15% discount £275

2P 1 Bed  19m?/205 it?
Tople: e i O Stay with Breakfast £324

Details

-.":. e Flex“;.ie.ké'.:e. —— £ 305 N—

Your retreat in the heart of Shoreditch. Qur Studio rooms have super comfy beds, hybrid work and
dining spaces, seating for two, bespoke art work by Jacu Strauss and a feature tapestry wall. [deal Current Rate Selection

. . for overnights.
View Room Details And Enhancements The Morning After Details

£265 x 2 Nights
ROOM DETAILS

£530

X L3

2 People 1 Queen Bed Subtotal E623
19 m?/ 205 ft2 k3%

ADD ROOM & CHECKOUT
Great news! You've got the -

best price
12 - 14 Nov 2022, 2 adults

¥ The Morning After £-342

Detalls £290

© 100plus with breakfast G, £-354
velusive 15% discount

Studio Plus
A N

2People  22m?/237 02

enjoy
15% off
all stays

Great news! You've got the
best price

12 - 14 Nov 2022, 2 adults

forever

QOur Price £265.00 QOur Price £265.00
Expedia.com £304.50 FIND OUT MORE Expedia.com £304.50
Hotels.com £304.50 Hotels.com £304.50
Orbitz.com £305.95 Orbitz.com £305.95

Verifiedby TRIPTEAS

Verifiedby TRIPTEAS

Change dates

d
°

Room are listed with icons displaying key information about the room.

7. The date selector at this
point in the process is a vast
improvement on the initial one.

ini 1 1 H . November 2022 « December 2022 horedich 1 1 1 -
Refining your search is displayed across the top in an unconventional manage. e e G It is unique and displays check

It isn’t that obvious that your can change your search. EEEEER bl il bl ' in and check-out information in

.O?HOSEO‘? Nkfrn'?ﬁi 13 |05 | o6 o?". [ 10 11 « greater detail.

N

Types of room are displayed as clear options. m

Discounts are clearly displayed with a line through the price.

IS

5. Clicking on the ‘Book’ button expands the room information. This moves the page

(€ 14 |15 | 16 | 18 | 19 “ 20‘ 12 14 || 12 17

around which can be uncomfortable and confusing to look at. BE

25 || 26 H 27 ‘ 19 2l 24

6. Competitors pricing is displayed. Helps to confirm you've got the best deal! EE* o 2 27 ] 28 | 29 | '3(




Search & Select

A large calendar using a simple font on a
white background makes using the calendar
easy to digest.

Using the bold blue button styling clearly
displays you selection.

I (
|

Hotels.com

“ :: Hotels.com™ More travel v

Where to?

o Going to
Leicester

Sat 12 Nov

Find your perfect
somewhere™

At Hotels, we make it our mission to find vy
match — your perfect somewhere that will
this holiday the best one yet.

Explore Hotels

® English

- Mon 14 Nov

November 2022

W

2

9

16

23

30

T

3

10

17

24

F

Hotels.com makes it easy and rewarding. Always

Reward yourself your way

& Stay where you want, when you want, and get
rewarded

Learn about Hotels.com Rewarcds

Travel with confidence

Unlock instant savings
‘ You could get an extra 10% off with Secret

Prices

Sign up, it's free

Sign in

List your property

Support

December 2022

W T

1

8

15

22

29

Free cancellation

Flexible bookings on most hotels*

Many properties have updated us about their enhanced health and safety measures. So, during your search, you may find details like:

F

2

9

16

23

30

Trips Signin




(

Search & Select 0
Hotels.com

elect a hotel Select a type of room

Overview Rooms Location Amenities Policies Reviews

IH Hotels_(x)m' More travel ~ & English List your property Support Trips Sign in

° Going to | m Check-in ] D Check-out " Travellers
Leicester, England, United Kingdom | | 12 Nov 14 Nov = 1room, 2 tra...

1,126 properties [ Sort by
What we are paid impacts our sort order © Recommended

hoose your room

Check-out P Travellers
14 Nov = 1room, 2 travellers

cn| Check availability

Popular among travellers

Unlock instant savings
‘ You could get aggetra 10% off with Secret Prices.
View in a map

Standard Room, 1 Double Bed with Sofa Standard Room Standard Room, 2 Single Beds
bed

oliday Inn Leicester, an IHG Hotel

115 t ] PLAN YOUR TRIP
Searoh hy propexty ' e I 15sam oo Conn TO ANICONIC
4 2, Sleeps 2 2, Sleeps 3
name Vibrant city center location TWO 2, Sleeps 4 . . GATEWAY
( o 1 3| Perfect for nearby historic and sporting attractions, PENINSULAS. - |em 1 Single Bed jsm 2 Single Beds TO THE USA
Q e.g. Marriott 4 : 5 luxury suites, refaxing 24-hour lounge and parking. £181 COUNTLESS jem 1 Double Bed and 1 Double Sofa Bed = Free WiFi = Free WiFi -
@ Coliect stamps for 2 nights ADVENTURES. = e WiF] ® Free breakfast W Free breakfast
£90 per night )
8.4/10 Very good (997 reviews) includes taxes & fees W Free breakfast f= Free self-parking m Free self-parking
Filter by @ Free self-parking Collect and Redeem Collect and Redeem
. i Collect and Redeem s y
. Hilton Leicester bioreditaiis & iioredataile: 3 VISITDALLAS
Popular filters .
- Enderby More details >
[ Bed & breakfast = ; ol 3 pool &% Hottuo ) ) Cancellation policy Cancellation policy
By Cancellation palicy More details on all policy options@ More details on all policy options@
D Spa . N ;. " More details on all policy omiona@
— — Fully refundable
O Free WiFi - Lk Pt £198 ® @ Non-refundable +£0 @ Non-refundable +£0
\ ) Non-refundable +£0
[ Reserve now, pay later ' © Coliect stamps Eg';' 2 "‘g,rﬁ O Fully refundable before 11 Nov +£27 O Fully refundable before 11 Nov +£27
1 - c per nigl :
N o ] 7.8/10 Good (1,000 reviews) Ineliidés thyea & fees O Fully retundable betore 11 Nov +£27 Reserve now, pay later Reserve now, pay later
[0 overwater accommodation J A | nlstmr Reserve now, pay later
Total price Hotel Brooklyn Leicester Vienna.
Leicester
£0 Save £151 £151 £151
. . W Secret Price avallable for 2 nights for 2 nights for 2 nights
E £1 40 uD to 20% E7E per night £76 per night £76 per night
on Se'ected includes taxes & fees includes taxes & fees includes taxes & fees

Guest rating RS R i ; @ Collect stamps for 2 nights
e J

£70 per night hotels.‘

Price details > Reserve Price details » Reserve Price details > Reserve

® Any #8. 9.4/10 Exceptional (88 reviews) Tl Lasus & Fams

O Wonderful 9+ Sign up for Secret Price »
O Very good 8+
_'5?1 Holidav Inn Express Leicester - City, an IHG Hotel &E‘@IM

Change dates

[
L]

Search results are displayed on a busy page. A lot to take in with very little gap

between elements. T 6.Changing your search criteria
Wi at this stage of the process is

“+ Thu 3 Nov

N

Map locations are displayed without having to click a button.

[

BT IR AR, easy to do.
3. Although there is too much search criteria the filters check boxes are easy to digest. LErEAE BLES .

413 W w
o 1] xi

7. The same calendar as before
P drops down and also displays
prices as well which is very

@ | Canadi

e useful.

EE]
[ T R ST T T S T R T [ T

20
-

.4\

Hotels have a save to favourites facility.

4

Types of rooms are displayed side by side which makes comparing them easier.




Search & Select Summary

MERCURE

HOTELS

=? The search panel expands when the
user clicks on a field to display more
search criteria.

= An overwhelming amount of
options to edit your search

=? Selecting a room displays the
different rates in an easy to digest
fashion.

=? The search criteria gets a bit lost
and it's not obvious you need to
click on it to change it. The calendar
displayed is in a different style to
the original calendar.

%

BRITANNIA
HOTELS

=? Search panel is clear and conforms
to expected conventions.

=? Your point in the check-out process
is clearly indicated.

=? Amenities are display as icons with
information about what they mean.

=? The room selection page looks a bit
repetitive and not pleasing to the
eye.

=? The mutes colour palette makes the
page feel drab.

=? Editing you booking is easily done
but a bit dated.

=)

—

one hundred
shoreditch

Booking facility is presented well on
one page.

Discount pricing is display in 2 place
which makes you confident you
have the best deal.

Your search criteria is displayed
unconventionally and isn't obvious
you can change them.

The second calendar facility is very
informative.

The room selection buttons scroll
the page up and down which is very
confusing for the user.

Hotels.com

- Simple use of fonts and colours make
the search facility and calendar very
easy to use.

=? The search results provide very little
breathing space between elements.

=? It has some great features like save
to favourites and instant location
display.

= Overall feel of the site is functional
but not exciting.



Enter Details

‘ Page Analysis



MERCURE

HOTELS

Finalising Order

Select a room rate / customise your order Enter your details

(® My account & Rewards

YOUR SEARCH [Q_ Leicester, UK “ £9 10 December 2022-11.. ][ A& 1Room-2 adults } [ Special rates

. P Fees and taxes included

ws Seephotos O] For 1 night | 2 adults

Your Stay

< Back

Complete your booking

Your Stay

NOVOTEL LEICESTER

Fields marked with an asterisk (*) are required
NOVOTEL LEICESTER December 10, 2022 —> December 11, 2022

If you require longer than 15 minutes, please update your information before moving to the next step. Please select the “Refresh” option when it appears.

December 10,2022 —3 December 11,2022 1 night
1 night 2 adults
2 sdults pur details
Standard Room with 1 Double Bed and 1 Single Sofa Bed 6 ROOM £132.00
& maximum ; 2 adults and 1 child ]_ 25 m?/269 ft* ROOM £109.30
Already have an account? Sign.in See cart details W
See cart details ~
This Standard Room features 7 Double Bed and 1 Single Sofa Bed, ensuite with 7 .
shower or bath, flexible working space, complimentary Wi-Fi, 55" LCD TV, TOTAL (fees and taxes included) £132.00

| I ~r I \' -
4" A
. AL hairdryer, iran/board, safe, mini fridge and tea/coffee making facilities. TOTAL (fees and taxes included) £109,
__"1_,':&:“’ : W See the room details
I See photos O, hii \ \N\

CHOOSE YOUR ROOM RATE

(® ADVANCE SAVER RATE

@ Mon-refundable Public £€121.4a

= Online payment Member £1 09.30

° Become a member for free to save 10 %. Fees and taxes included

Billing address *

Pricing conditions

8

4
Qo
]

=]

p=l
@
@
w

) FLEXIBLE RATE

() Cancel free of charge until Dec 10th 2:00 PM pPublic £132.00
+/ No prepayment required mamber £1 1 a.sn

e Become a member for free to save 10 %. Fees and taxes included

Pricing conditions

Country or region *

United Kingdom

1. Calm colours on light backgrounds make the page easy to digest. 5. The prompt to sign-in is conveniently place at the top the form.
2. The selected room expands to display the different rates and a blue lines is added to 6. Form fields are simple and clear.

the edge of the panel to indicate what is selected. 7. It would be good if some of the fields were worded for the UK market. IE. Zip Code
3. The rates are clearly displayed with the one selected highlighted.
4. Bold colour on the call to action buttons lets you know what you need to do next.

5. The site has a button to change the currency but it is a bit lost in the top corner.



Finalising Order

Select a room rate / customise your order Enter your details

BRITANNIA
HOTELS

BRITANNIA
HOTELS

Hotel & dates

[z Gallery

anfirm your Booking
& 5

I CONTINUE | SUEST DETAILS

Adult Breakfast 3 Please select nights Current Booking

Full English Buffet Breakfast & Continental D 15t night (£10.50 per adult)

Current Booking

Surname”

Last Name Britannia Leeds Bradford

Airport Hotel
Arrival Nights
Sat 12th Nov 2022 2

Email address*

[:l Britannia Leeds Bradford Email
2nd night (£10.50 per adult) Al
irport Hotel
Arizal Nights :':e will ser:: :v:;:; confi r‘mation t'clt:;:bt;ve email Tdd rets.&k -
you would like to receive special offers from us, please tick the box
th N
SleEn e = below. You can read our Privacy Policy hers.

Room I (1 adult)

Double Executive Room £169.00
Room Only

Bubbly & Chocolates £16.95 Rom £t 5dul) Adult Breakfast £105x2

Bottle of Bubbly and Box of Chocolates Double Executive Room  £169.00

Room Only

] Yes please, | would like to hear about offers and
services from Britannia Hotels

Payment Conditions 7

Room Payment required now

Champagne

Bottle of Champagne

Room 1  Paynow for the best rate

Adult Dinner Please select nights Total Due Now: £190.00

1. Strong title that includes key words like ‘enhance’ and ‘stay’. 5. The prompt to sign-in is conveniently place at the top the form.

2. Minimal amount of options to have to choice from. 6. The muted blue colouring leaves the panels looking washout and the price is hard
3. Options are backed up by imagery. to see.

4. Continue button is clear although the green colouring seems out of keeping with 7. Titles and labelling gets repetitive. Some words are used twice and ‘now’ is

the rest of the site. displayed three times.



Finalising Order one hundred
9 shoreditch

Customise your order Enter your details
OHS Sign In | Join Now
GUESTS DATES OF STAY ACCOMODATION TOTAL ENGLISH (GBP) GUESTS DATES OF STAY ACCOMODATION
one hundred N : one hundred :
: v 12-14 Studio ’ 2 Nov 12-14 Studio
shoreditch & 2ol ALl f;,fiom = shoreditch /0 oy 12
v A v v v A" W
Add More Rooms
= Your Reservation i Guest Information
i Been here before? Click here
The Morning After o
Current Rate Selection ~ Studio - 1 room Salutation/Title
E2nights A 2adults Credit Card No.
The Morning After Details |
£ x"zr:';fts =t Sat,Nov 12,2022
Sun, Nov 13, 2022 Credit Card No.
Subtotal Card Number I
Total Expiration Date  CVWW @ ZIP/Postal Cod
ADD ROOM & CHECKOUT e MMAY [ 23 p (s
Taxes ! ' '
From £ 10 per Person Per Night From £ 63 per Reservation View Tax Breakdown o
They say it's the most important meal of the Make your stay even better with a chilled .
day, sostarty... bottle of Laurent ... Special Requests:
+ Another Request
UNITED KINGDOM
Please email me exclusive offers and
Great news! You've got the
best price s ® The Morning After £342 Ch h‘a‘ve read anc! agreeto the Terms &
Details £290 Conditions and Privacy Policy
12 - 14 Nov 2022, 2 adults StUdIO PlUS etails
Our Price £265.00 2 100plus with breakfast 8 F-ted
8 & Exclusive 15% discount £300 BOOKNOW
0epe:  RUIRIN O Stay with Breakfast £354
Expedia.com £304.50 Amoment of calm. Offering extra space for lounging atails
Hotels.com £304.50 ini and lar -
Orbitz.com £305.95 ) Best Flexible Rate £335
o Details
erifiedby TRIPTEASE

[
L]

Minimal amount of options to have to choice from and clear pricing. Summary, enter details and payment are all displayed neatly in one screen.

N o

N

Options are backed up by imagery. An option is include to add a special request.

Some title and icons are coloured too light and get lost. Payment fields look unfinished on the white background.

I
© ®

Having two buttons asking you to ‘Checkout’ is confusing. . Price at the top the page gets lost.

4

Check out panel only displays price.



(

Enter Details U
Hotels.com

Select a room rate / customise your order Enter your details

T DUTE BEU SN T DU SOt BeT @ TYOTT STTORTTg TOT T TOONT, £ UESTS, £ IS

Including taxes and fees

A This price may increase if you book later.

V& T CONNIM your DOokiNg and (ake payment 1o

Iﬂ Hotels.com” Website feedback

» Any special requesis?

> Any accessibility requests?

Holiday Inn Express Leicester - City, an IHG Hotel

© Hotels.com® Rewards ? Sign in i ] l If you don’t book now, this brilliant deal could be gone 9 > Apply a coupon

Hurry, that's the cheapest room we have at Holiday Inn Express Leicester - City, an IHG Hotel! Book it now. 5

Step 3: Payment details Your booking is safe and secure Why sign up for @ Hotels.com® Rewards?

4 Step 1: Your details

v Enjoy reward* nights - it's simple, collect 10
stamps, get 1 reward” night

v Save money - you'll get access to Secret
Prices

Please give us the name of one of the people staying in this room.

v Flexibility - collect stamps or redeem reward
nights on eligible properties, anytime,
anywhere

® T Credit/ Debit card

f Holiday Inn Express Leicester - City, an IHG

) Hotel () s PayPal ) .
Last name Filbert Way, Raw Dykes Road, Lej v Save time - we'll remember your preferences
United Kingdom to speed up your bookings

O W GiftCard

Email address™ 8.0 Very good
Your confirmation email goes here () wema  Payin 3 interest-free instalments
‘l Hotels.com 1,068 guest reviews

ﬂ Cleanliness: 8.6/10 @ We never charge any credit card fees

Mobile number*

‘We'll only contact you in an emergency * required fields

Check-in Saturday, November 12, 2022 (2 PM)
[ Check-out Monday, November 14, 2022 (11 AM) First name*

[7) I'm not interested in saving on my next booking, so don't send me emalls from Hotels.com. 2 nights, 1 room

e accept the following payment method

Last name*
You can count on us
em Step 2: Room details Standard Room, 1 Double Bed with Sofa bed v We use secure transmission
' Average nightly rate E75.65 Card number* v We protect your personal information
Property amenities a8 !
> 2 night: £126.09
@ Free breakfast [ Free parking Free WIFI Y Bar @ Non-smoking lm Connecting rooms available nights Expiry date’
Taxes and fees £25.21
Standard Room, 1 Double Bed with Sofa bed vy
+ Included in your room: (& Free WiFi| g Breakfast for 2 peoplé Total price £151.30 Security code*
em 1 Double Bed and 1 Double Sofa Be g ! for 1 room, 2 guests, 2 nights I Ir?)
Including taxes and fees |
> Any special requests? A This price may increase if you book later.
> Any accessibility requests? ‘We'll confirm your booking and take payment today. Join Hotels.com® Rewards

(optional) @ re 3
D

[
L]

A lot of content on the page makes it start to feel a bit cluttered. 5. Clear indicator of what types of payments are taken.

N

The checkout is all on one page which makes it easier for the user to complete. 6. Small prompts are displayed in order to encourage the users to purchase.

W

Hotels reviews and cleanliness score ratings are displayed. 7. Adverts to join a rewards scheme are displayed

.*\

Never saw an option to select breakfast. Unsure if this how the room is sold.



Enter Details Summary

L

MERCURE

HOTELS

Calm colours on light backgrounds
make the page easy to digest.

Highlighting selected options with
coloured borders really helps the
user to understand the page.

Form fields are simple and clear.

Bold colours on the call to actions.

N X
/ TR
/rﬁ,‘.-"

BRITANNIA
HOTELS

=? Keeping options to a minimal helps
keep this clear for the user.

=? Options are backed up by imagery
works well.

=? Try to avoid repetitive labelling.
=? Colouring the page tints of the

same colour makes a bland visual
experience.

one hundred
shoreditch

=? Minimal amount of options make
the check a smoother process

=? Some buttons are duplicated which
is confusing for the customer

=? Some styling is too subtle

- Summary and check out are all
displayed without having to scroll

down the page which is convenient.

Hotels.com

=? The check pages are jam with as
much useful content as they can
confidently squeeze on to the page.

=? That said the functional nature of
the typography and colour allow the
page to still be somewhat digestible.

=? Opportunities to join rewards
schemes and up-sell are never
missed.



Websites Summary

MERCURE

HOTELS

=? This site is sleek and professional
throughout.

=? The subtle use of colouring, fonts
and layout make the interface very
pleasing to the eye.

=? Large imagery and titles containing
key words support the site.

=? The search and select process was
very clear and straightforward.

=? The whole journey was complete in
the minimal amount of clicks.

BRITANNIA
HOTELS

=2 The most traditional of all the sites
reviewed.

=? The sites conforms to many
standard user conventions such the
placement and styling of the search
panel.

=? The search and select journey is
easy to understand but could be
considered old fashioned.

=?» Colour the site in different shades of

blue make the site look bland.

=? The site was kept simple without
too many options.

=)

—

—>

one hundred
shoreditch

The site does a lot of unconventional
things.

Some things work well like the one-
page search function and the larger
calendar on the results page.

Other aspects don't work well like
the abstract imagery on the home
page and the confusing room
selection page as it moves up and
down depending on what button
you press.

The site feels very stylish almost too
stylish.

Hotels.com

=? Because this site was an aggregator
platform it was always going to have
fit more content on the site. Overall
it did this successfully with the use of
simple fonts and colouring.

=? The feel of the site was functional
and not inspirational.

=? The layout did feel too tight and
cluttered at times with too much on
the page.

=? The site mange nice use of icons to
communicate information.

=? Anchor links on long pages work well
on this site.



Overall Conclusion

What are the positives and negatives from these findings

®

=? A clear interface helps the user digest the site.

=? The user should be able to complete the
search the select journey in the least amount
of clicks.

=? Use of icons to display information but back
that up with an appropriate key.

=? Show a location map is helpful.

=? Display alternatives if your selection is not
available.

=? Show reviews from a separate platform helps
build confidence in the user.

=? Have an organised booking summary.

=? Have and easy means of refining your search.

=? Anchor buttons that take you to sections on
long pages

=? Displaying acceptable means of payment
=? Helpful information about location
=? Having filters on the page top refine search

=? Showing clear images of the hotel

@

=? Having too many click to complete the
process.

=? No further options given if dates or locations
are unavailable.

=? Not clearly showing pricing.

- Adding too much to the page such as adverts,
rewards schemes or reviews.

=? Too many filters.

=? Having information displayed too tightly. Not
enough space between elements.

=? Muted or bland colouring.

=? Repetitive titles and labelling.



